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RAN-1908060402040010
M.Com. (sem.- II) Examination April - 2026

Marketing Management - IV

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book

(2) dyØpkf DÑfp¡ Ap‘ip¡. 
 Write to-the-point answers.

(3) S>dZu sfa“p Ap„L$X$p S>¡-s¡ khpg“¡ k„gÁ“ NyZ v$ip®h¡ R>¡.
 Figures to the right indicate marks allotted to those questions.

(4) DÑfp¡ Ap‘sp ANpD rhL$ë‘p¡ Å¡B g¡hp.
 See the options clearly before attempting the questions.

Seat No.:

Student’s Signature

Q.1.  Answer in brief. (Any Five)       10

  Vw„L$dp„ DÑfp¡ Ap‘p¡. (L$p¡B‘Z ‘p„Q)    10
 a. Give any two examples of Giffen Products.

  rNa¡“ DÐ‘pv$“p¡“p L$p¡B‘Z b¡ Dv$plfZ Ap‘p¡.
 b. Give any two reasons of importance product planning.

  DÐ‘pv$“ Apep¡S>““p dlÐh“p L$p¡B‘Z b¡ L$pfZp¡ Ap‘p¡.
 c. What is direct marketing?

  ku^u bÅfq¾$ep iy„ R>¡?
 d. List down various techniques of direct marketing.

  ku^u bÅfq¾$ep“u rhrh^ ‘ÙrsAp¡“u epv$u Ap‘p¡.
 e. What do you mean by sustainable competitive advantage? Give one example for this.

  [õ’f õ‘^p®ÐdL$ gpc A¡V$g¡ iy„? s¡“y„ A¡L$ Dv$plfZ Ap‘p¡.
 f. Who is competitor?

  õ‘^®L$ L$p¡Z R>¡?

Q.2.  What do you mean by product? Discuss various dimensions of product by taking an  13
  example of a hotel.

  DÐ‘pv$ A¡V$g¡ iy„? lp¡V¡$g“p Dv$plfZ Üpfp DÐ‘pv$“p rhrh^ ‘qfdpZp¡“u QQp® L$fp¡.
OR/A’hp

Q.2.  Explain various types of products with reference to consumption ability.  13
  D‘cp¡N ndsp k„v$c£ DÐ‘pv$“p rhrh^ âL$pfp¡“u kdÅhp¡.

Q.3.  Explain any three elements of Integrated Marketing Communication with their  13
  merits and demerits.   
  k„L$rgs bÅfq¾$epÐdL$ k„Qpf“p L$p¡B‘Z ÓZ sÐhp¡“u kdÅhp¡ s’p s¡d“p gpc A“¡ N¡fgpc 
  v$ip®hp¡.
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OR/A’hp

Q.3.  Explain various techniques of direct marketing in detail giving suitable examples. 13
  ku^u bÅfq¾$ep“u rhrh^ ‘ÙrsAp¡“u ep¡Áe Dv$plfZp¡ kp’¡ rhNshpf kdÅhp¡.

Q.4.  Write short notes on any two of the following:      14

  Ap‘¡g dp’u L$p¡B ‘Z b¡ ‘f V|„$L$dp„ “p¢^ gMp¡.   
 a. Diffusion of Innovation

  “hp¡Qpf“y„ âkfZ
 b. New Product Development

  “hp DÐ‘pv$“p¡“y„ rhL$pk
 c. Competitors analysis

  õ‘^®L$p¡“y„ rhíg¡jZ


